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Remarketing (also known as retargeting) is the tactic of serving 
targeted ads to people who have already visited or taken action on 
your website



Where to Start

TITLEGatorLea
ds

GatorLeads can serve as the starting 
point to your marketing process as well 
as be the tool that allows you to either 
manually or automatically add contacts 
to targeted Nurture campaigns



TITLERemarketing

Using GatorLeads you can see every 
page and Download that a company has 
viewed as well as assign custom scores 
to these pages so you can understand 
what a company has looked at and how 
Hot a Lead they are

GatorLeads – Company Activity



GatorLeads - Company Data

TITLERemarketing
Using Company Data and Contacts 
you can purchase contact data and 
add them manually into an 
audience group of your choice



GatorLeads - Existing Contacts

TITLERemarketing
If you have existing cookied 
contacts you can drop them into 
an audience Group at the touch 
of a button



GatorLeads - Adding to Groups 

TITLERemarketin
g



TITLERemarketing
GatorLeads – Adding your Groups Under Admin – integration 

Admin – Gator Integration you 
can add and remove Audience 
groups that you have created



The Campaign itself

TITLERemarketing

Attach a Workflow or a single email to your 
Audience Group that you are planning to use 



TITLERemarketing
GatorLeads - Alerts

Using Alerts you can select the Website Activity 
criteria you require for the Alert to be triggered, 
How Hot – Pages viewed or not viewed, 
Campaigns clicked through etc



GatorLeads – Alerts to Auto 
Nurture

TITLERemarketing At the click of a button you 
can now add this back into a 
targeted campaign that is 
specific to what interests that 
company
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Private and Public Landing pages enable you 
to  easily create campaign-specific web pages 
that convert web visitors to qualified leads.



What is a Landing Page?

TITLELanding 
Pages

A Private Campaign 
Landing Page is a 
unique web page for 
recipients to 
navigate to via a link 
in a GatorMail email

It is only accessible 
to the intended 
recipients

A Public Landing 
Page is a unique web 
page for recipients to 
navigate to via an 
online link eg from 
social media or an 
online advert

It is accessible to 
anyone with access 
to the link.



Why use Landing Pages?

TITLELanding 
Pages

 Dynamic pages
 Private content
 Web Forms to Convert visitors to leads
 Micro-sites



Dynamic Pages

TITLELanding 
Pages

One client sent people that had 
purchased a service an email 
congratulating them on their purchase 
and took them to a landing page with 
other suggested services.



Private Content

TITLELanding 
Pages

Do you have content that you don’t want found 
on search engines? Use landing pages to show 
content securely, and easily, which can be fully 
tracked and controlled within CommuniGator.



Web Forms that convert

TITLELanding 
Pages



Micro Sites

TITLELanding 
Pages

If you don’t have access to 
your website to make any 
changes, you can use the 
Landing Page tool to create a 
journey for your recipients, or 
just create a simplified 
website. 



Public 
LANDING 

PAGE

SQUEEZE 
PAGEEFFECTIVE MARKETING AND 

ADVERTISING CAMPAIGN



Marketing Automation Searches Public Facing Landing Page Website



Create a standard Landing Page in GC or GM



Creating the Public URL for your advert
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QUESTIONS & ANSWERS

Product Specialist and Head of Account Management.
gary.johns@communigator.co.uk and andrew.wilks@communigator.co.uk.
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