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What is PPC? 



Why Should You Care?
●Appear at the point of intent 

●Quickest channel to create an ROI 

●Complete control over sales process 

●49% of people click on text ads (Search 
Engine Land, 2019)



Is PPC Just Google Ads?
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The PPC Process
3-part puzzle



High-Intent 
Traffic

Conversion 
Landing Page

Tracking 
Implementation

The PPC Process
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Step 1: High Intent Traffic
Ready to buy users



Types of Keyword Searches

● Informational - 80% web traffic 

●Navigational - 10% web traffic 

●Transactional - 10% web traffic 



Informational Examples

- PPC - 

- What is PPC - 

- SEO vs PPC - 



Navigational Examples

- [Brand] PPC Agency - 

- PPC Pricing YouTube - 

- Best PPC Agencies - 



Transactional Examples

- PPC Agency - 

- PPC Agency London - 

- PPC Services - 



Check Keyword Intent

Google > 
type target keyword 
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Finding Keywords



AdWords Keyword Tool
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Match Types
The most common problem



Match Types

●Broad Match 

●Phrase Match 

●Exact Match 



Broad Match Examples (PPC Agency) 

- PPC Definition - 

- Adwords Account PPC - 

- PPC Executive - 

- Economics PPC - 



Phrase Match Examples (PPC Agency) 

- Best PPC Agency - 

- Worst PPC Agency - 

- Who’s the Best PPC Agency  

-PPC Agency Costs - 



Exact Match Examples (PPC Agency) 

- PPC Agency - 



Match type (Cheat Sheet)
Match Type Match Type Identifier

Exact Match [PPC Agency] [ ]

Phrase Match “PPC Agency” “ “

Broad Match (Broad Match 
Modifier)

PPC Agency (+PPC + 
Agency) None (+)



Digital Marketing
an introduction

Negative Keywords
More important than keywords



A MUST of Successful Accounts



Negative KWs - Answer The Public
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Impression Share
Accounts on a budget



What is Impression Share? 
●#impressions you've received 

divided by the estimated 
#impressions you were eligible to 
receive 

●80%+ impression share - add 
match type 
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Use Ads to Promote
2 key purposes



Using Ads To Promote



Using Ads To Qualify for B2B
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Bid Management
Optimise your audience



Bid Management - Top Line



Bid Management - Device



Bid Management - other checks
●Location 

●Day of the week 

●Time of the day 

●Demographic 
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Quality Score



Quality Score
●Quality score has the ability to 

lower your cost per click (CPC) 

Key factors include: 

- Increasing CTR 
- Increasing landing page relevance 
- Increasing Ad relevance 
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Step 2: Getting Users To Convert
Ready to buy



Conversion Rates - Average
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Where To Send Users?
Landing page vs website



Homepage VS Landing Page



What is a Landing Page?
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Landing Page Best Practice
Elements to include



Reduce Options



Align Title To Ad



Clear Call To Action



Results Focused



CRO - ‘Why’ Before ‘What’



CRO - Credibility Building
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UX Research
With Heatmaps



Heatmaps - Click Data
● Identify any bottlenecks 

●See where the focus is 

●Prioritise areas with the most 
attention  



Heatmaps - Scroll Data
●What % do they scroll down? 

●Over 60% hit the bottom, you 
could be missing some info 
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A/B Split Tests
With Heatmaps



A/B Split Tests
●Change 1 element at a time 

●Choose the winner 

●Test a different element 

●Repeat 
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Step 3: Track Everything



Conversion Types - Form
Analytics > Admin > Goals > New 
Goal > Custom > Destination > 
Insert ‘thank you’ page URL > Save 



Conversion types - Phone
●Call Tracking Metrics 

●Buy a local / national number 

●Dynamically change number 
using JS 

●Link to Analytics 



Conversion types - Instant Chat

●Set-up dependant on supplier 
(Drift, Olark) 

●Configure so a lead is only counted 
if they leave their email data (not 
‘chat started’)  



Conversion Types - IP Lookup

●Set all AdWords page to trigger a 
‘hot chilli’ 

●Add to Sales Team outbound call 
cue 
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Value of PPC
The feedback Loop



Value of Keywords

Keyword Channel Conversion Type Lead Value Closed?

PPC Agency Google Ads Form Fill £X Yes



ROI Optimisation
●Keyword 

●Device 

●Location 

●Day of the week 

●Time of the day 

●Demographic 
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Questions?
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Contact
Director, Session Media 
ben@session-media.com
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