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| ome [EYETN SHOWBIZ&TV SPORT COMMENT FINANCE TRAVEL !
UK POLITICS WORLD \WEATHER ROYAL SCIENCE 'WEIRD NATURE SUNDAY SCOTLAND

Home News Royal

Princess Beatrice Meghan Markle's sister Coronation Street spoilers: [l Meander Tiara:

wedding: How baby Archie i Samantha accuses Shona Ramsey’s fate diadem in the r.
could be used to heal... Duchess of... sealed in... collection from

Megxit: The real tragedy of
Prince Harry and Meghan
Markle stepping down exposed

THE “DEVASTATING” and “saddest’ consequence of Meghan Markle and Prince Harry
il oyl L g b ¢ G niz
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Royal Berkshire Hospital
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Royal Berkshire

NHS Foundation Trust
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AWARENESS RESEARCH COMPARISON PURCHASE

MUSIC & PHOTOS COMPETITIONS
PLAYLISTS
coMmIcs ‘ ILLUSTRATIONS WIDGETS ENDORSEMENTS
ANIMATIONS

VIRALS QUIZZES &

SURVEYS
. COMMUNITY
FORUMS
MEMES BRANDED GAMES SLIDESHOWS

CELEBRITY YIDEoS DECKS
ENDORSEMENTS

ARTICLES
TWITTER & EBOOKS ENEWS & EVENTS RATINGS
CHAT APPS NEWSLETTERS
BLOGS PRODUCT N CASE STUDIES
FEATURES
INFOGRAPHICS SOFTWARE DEMO VIDEOS CHECKLIST
TOOLS
INTERACTIVE

PODCASTS ‘ PRESS RELEASES 7
GUIDES ‘
‘ WEBINARS

TREND REPORTS  TEMPLATES REPORTS & CALCULATIONS
WHITE PAPERS

REVIEWS

DATA SHEET
& PRICE GUIDE

WORK EXAMPLES
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ERISIS MANAGEMENT, MEDIA SKILLSTRAINING — 13 January by Adam Fisher,

THE KEY MEDIA RELATIONS LESSON FROM ‘MEGXIT”

It is the story that has dominated the news for the past few days. And while we have little to add to the endless overall
coverage of the Meghan and Harry saga — or Megxit at it has inevitably been...

READ MORE =

JOIN THOUSANDS OF FELLOW COMMS, PR
AND MEDIA PROFESSIONALS

SIGN ME UP! =

MEDIA SKILLS TRAINING — 8 January by Adam Fisher

8 TIPS FOR CREATING A POWERFUL KEY
MESSAGE




m1 Media training: the importance of br..
.. " Watc

THE IMPORTANCE OF BRAND IMAGE

What's your brand image? Do you have a good reputation among your customers
and the media? In this short video, journalist and trainer Judy Aslett outlines why
brand image is crucial and how a good reputation c...

READ MORE =

mT CIMA Customer Case Study
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CUSTOMER CASE STUDY

Wat@iilater

Katie Scott-Kurti, Head of Reputation and Communication at the Chartered
Institute of Management Accountants (CIMA), discusses how Media First has
helped her organisation by delivering a wide range of bespoke c...

READ MORE >
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Types of video
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Instructional
Reviews

Behind the scenes
Interviews

Customer testimonials
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\ A COMPLETE
) GUIDE TO MEDIA
g INTERVIEW

PREPARATION

mediafirst
| oo e |

WHY SOCIAL MEDIA
SHOULD BE AT THE
CENTRE OF YOUR
COMMUNICATION PLANS

mediafirst
[ ]

WHAT THE EDUCATION
INDUSTRY NEEDS TO KNOW
ABOUT CRISIS MANAGEMENT
MEDIA TRAINING

mediafirst
| oo o |

A MEDIA FIRST GUIDE
TO TELLING MEDIA
FRIENDLY STORIES

mediafirst
[ ]
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Leave a message

mediafirst
C——

01189180530 =

o
SPOKESPERSON S DENIAL
MAKES A BAD STORY WORSE

JOIN THOUSANDS OF FELLOW
COMMS, PR AND MEDIA
PROFESSIONALS



Case study
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Horticultural Trades Association

—Infographics

—Blogs

—eBooks

—Social media content
—Contests

_Email marketing * rarvosonss e cssncanes oo s moacey o
—Surveys
—-SEO WIN A GARDEN GADGET KIT!

Plant a Smile
this Mother's Day!

with National Garden Gift Vouchers.

The competition for garden gadget lovers!

Were giving away a Black and Decker Electric Alligator Saw together with a £25 voucher -
A faultioss Fathor's Day gift!

The headline results of the campaign
were:
* Mailing list subscribers more than

National Garden Gift Vouchers
are the perfect gift...

* FREE greetings card with every order

doubled (52,000 from 25,000) ‘ — e
* Year on year sales were up 14% BRI b
» Peak month year on year online S

sales were up 34%
» Twitter followers were up 150% v
» Campaign related sales of nearly " ) 0

£1m C] ° °

Overall, this represented a 903%
return on investment for HTA.
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Thank you

www.thirtyseven.agency
www.mediafirst.co.uk

CommuniGataor official Partner



	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Slide Number 38

