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Thirty Seven is a journalist-led content creation agency.
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Does it matter?
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Topical

Relevant (to the audience)

Unusual (angle)

Trouble (or a solution to it)

Human interest (people)
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Lead generation process
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Reviews

Behind the scenes

Interviews

Customer testimonials
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How to make and start your B2B podcast

Tom Idle



Write powerful case studies and gain
interview techniques

Charles Abel
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Called 135 people

90 dropped

2 no longer correct contacts

1 international
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34 proposals

8 hot leads
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eBooks

Competitions

Post course handout

Testimonials

Blogs

Product demos

Webinars

Audio content

Case studies

Games

Photos

Press releases

Magazines

FAQs

Videos

Social media

Time saving content

Single page downloads

Infographics

Sector specific pages

Template proposals

Events

Video books

Emails

Guides

Reviews
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t • Huge SEO improvements

• Consistency of content

• Time saving > 8 hours per 
week on proposals alone

• Brand recognition and 
industry thought leaders

• 400% increase in revenue 
and profit

Results
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–Infographics
–Blogs
–eBooks
–Social media content
–Contests
–Email marketing
–Surveys
–SEO

The headline results of the campaign 
were:
• Mailing list subscribers more than 

doubled (52,000 from 25,000)
• Year on year sales were up 14%
• Peak month year on year online 

sales were up 34%
• Twitter followers were up 150%
• Campaign related sales of nearly 

£1m

Overall, this represented a 903% 
return on investment for HTA.

Horticultural Trades Association



Strategy

Test and adapt

Culture

Attract

Interact

Convert

Win hearts and minds



Thank you
www.thirtyseven.agency
www.mediafirst.co.uk
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