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What day of the week gets the best 
open rates?

Which subject line type works?

Does personalisation work?

Does the design have an impact on the 
results?













What one thing am I testing?

Do I have enough data to know the result is meaningful?

What metric is the best measure of success?



SUBJECT LINE

DESIGN / LAYOUT

SENDER ALIAS

DAY AND TIME SENDING

BEST TEMPLATE EVER!









































ANALYSE: 
Previous 24 
months campaigns

PREDICT: 
CTR  BAND

RECOMMEND: 
Change & 
re-analyse

1% - 2% 1.75%

0.77% 0.09%



0.5% - 1.5% 0.75%

0.65% 0.16%

Content which converts



1% - 2% N/A

0.65% 0.16%

+23.4%

+15.8%

+4.3%

4



2% - 4% 2.94%

0.65% 0.16%

Last chance - GatorCon









4.97% Open

1,346 Unique O27,647

Sent

27,057

Delivered

1,848

Opens

280 (106)

Clicks

0.39%

Engagement

7.88% CtoOR

7,626

Sent

7,504

Delivered

450

Opens

12 (4)

Clicks

0.05%

Engagement

4.3%

323

1.24%

29,095

Sent

28,378

Delivered

2,845

Opens

198 (49)

Clicks

0.17%

Engagement

2,172

7.65%

2.26%



75 named contacts visited the web

12 were first time visits

3 of the 12 new visits, left the page 

they landed on

5 scored 20 points and is thus an MQL

63 were repeat visits

63 visited another page. No bounces!

56 scored 20 points or above and are 

MQLs

3 exceeded 50

18 named contacts visited the web

5 were first time visits

1 never left the page they landed on

2 scored more than 20pts and thus are 

MQL

13 repeat visits

3 never left the page they landed on 

(bounced)

4 scored more than 20 points and are 

MQLs

1 scored 77 pts

1 click through, repeat visitor 



JUST LET THE MACHINE DO 

IT FOR YOU!


