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Why bother?
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● 25% of users actually like seeing remarketing ad campaigns 

● Site visitors who see a retargeted display ad are 70% more 
likely to convert. 

● Retargeting can boost ad response by up to 400%. 
  

● The average click-through rate (CTR) for display ads is 0.07 %, 
but it’s 0.7% for retargeted display ads.

https://www.disruptiveadvertising.com/google-ads/google-ads-
remarketing-lists/

https://www.disruptiveadvertising.com/google-ads/google-ads-remarketing-lists/
https://www.disruptiveadvertising.com/google-ads/google-ads-remarketing-lists/


Why bother?
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● Re-nurture cold leads 

● Increase the number of touchpoints with a brand 

● Generate brand awareness  

● Re-position as a thought leader



What is Remarketing?
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“Remarketing (also known as retargeting) is the tactic of 
serving targeted ads to people who have already visited or 
taken action on your website.”



What is Remarketing?
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Digital footprint passed to 
3rd party advertisers



What is Remarketing?
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Low risk purchase 
decision
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Case 
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Specific 
requirements

● Identify 
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Drive traffic at the early part of the process
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But remarketing can be used at multiple 
touch points



Most importantly, you need to 
understand how your prospects 
find a service like yours. How do 
they shop?



Is Search The Right Channel?
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Before we look at remarketing, do your prospects actively seek solutions through a search engine?



Is Search The Right Channel?
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High intent searches 

Substantial volume 

Range of similar types of keywords



Is Search The Right Channel?
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Monopolised by competitors with big 
budgets 

Number of keyword opportunities small 

Volume of keywords too small to target 

Intent of the keywords not aligned with 
product or service offering



But just because they are not 
searching for your product on 
Google, doesn’t mean they aren’t 
on the web.



Identifying the right audience
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Static Remarketing Serves display ads to your website and app 
visitors as they surf their favourite websites.

Dynamic remarketing Shows products and services that a visitor has 
previously looked at.

Remarketing lists for search ads (RLSA) Retargets people who’ve visited your site and left 
to make a Google search.

Video remarketing Retargets ads to people who have watched your 
YouTube videos or visited your site.
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Google Display Network Must have at least 100 users within last 30 days

Google Search Network Must have at least 1,000 users within last 30 days

Youtube Must have at least 1,000 users within last 30 days

LinkedIn Must have at least 300 users

Identifying the right audience
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Blog pages

Service Pages

Pricing Pages

Quality of 
prospects

Identifying the right audience
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Up to 1 minute

2 - 3 minutes

Quality of 
prospects

1 - 2 minutes

Identifying the right audience
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User visits a websites

Identifying the right audience
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Lead Gen 
Blog #2

Identifying the right audience
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Lead Gen 
Blog #2

Marketing 
Automation 
Blog Post

Software 
Service 

Page

Identifying the right audience
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Use Google Analytics to understand 
the pages that your users value the 
most

Identifying the right audience



Segment that data!
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Select a timeframe

Sort by a website 
category



Segment that data!
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Sort by Avg. Session 
Duration



Segment that data!
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(best for 
ecommerce)

Click 
Audiences



Segment that data!
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Ensure the audience source 
is the current GA property

Click ‘Create 
New’



Segment that data!
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Admin > Audiences 
> Create New  



Segment that data!
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Session Duration greater 
than or equal to 180 seconds

Searched a non-branded 
keyword and found one of 
our blog pages.

Didn’t submit an enquiry



Segment that data!
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Demographic information can 
only be used in Display



Segment that data!

@benalfrey Retargeting Ads - It’s déjà vu, but it works  



Ensure that there is consistency 
between behaviour and 
messaging. What is the incentive 
to return?



Creating Search Ads
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To appear at the time the 
user searches



Creating Search Ads
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This setting ensures only the 
remarket list is shown the ad.



Creating Search Ads
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You can create audiences in 
Google ads using Audience 
manager



Creating Display Ads
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Think about where else your 
prospect may be on the web.  

Use demographics to find similar 
interests of your target prospect 
and target those websites as well.



Creating Youtube Ads
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Creating Youtube Ads
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Split-testing segments and 
landing pages can help you 
understand user requirements



Split-test Segments & Landing Pages
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Pricing Page

Whitepaper 
Download

Split-test Segments & Landing Pages

Which page do we 
remarked them to?
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Split-test Segments & Landing Pages
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Reading 2,000 words in 32 
seconds? I’m not so sure..

Split-test Segments & Landing Pages
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Split-test Segments & Landing Pages



@benalfrey Retargeting Ads - It’s déjà vu, but it works  

Split-test Segments & Landing Pages
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Split-test Segments & Landing Pages
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Split-test Segments & Landing Pages



Why Not Try These Segments?
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Create a sequence of users that are 
spending time reviewing your 
services against competition
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Why Not Try These Segments?



Remember this?
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“The average click-through rate (CTR) for display ads is 
0.07%, but it’s 0.7% for retargeted display ads."



Why Not Try These Segments?
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See how we generated 
300% ROI in this case 

study

Download Now

We see you 👀

Grab Your Free Trial

IP Tracking Software
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Try building segments around closely related blog content

Sales

Marketing



Youtube is the 2nd largest 
search engine globally and, yes, 
your target audience is on there. 
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Creating Youtube Ads
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Sales 
Blogs

How to cold call - 110/month

How to track ip - 90/month
How to generate sales leads - 70/month

We can 
retarget them 
an ad based 
on their web 

history 

Creating Youtube Ads



Creating Youtube Ads
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Creating Youtube Ads
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So how can brands leverage 
remarketing to tell the full story 
on Youtube?



Youtube Ads
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Create a sequence of users that are 
spending time reviewing your 
services against competition



Youtube Ads
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Target these users with a video 
review of your software.  

Highlighting where it comes up 
short against competitors will help 
to give credibility.



Youtube Ads
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Review of your 
software or service 

An ad for a free 
webinar showing 
how to use your 
software 



Recruitment on Youtube
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Recruitment on Youtube
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Relatively cheap CPV means that Youtube 
can be effective for brand awareness & 
increasing touchpoint of prospects



LinkedIn



Why should I bother?
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LinkedIn’s members have 2X the buying power 
of the typical website audience, and 4 out of 5 
LinkedIn users drive business decisions.



Why should I bother?
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Users are not actively seeking solutions to 
problems, so therefore we have to lean on the 
creative more to capture attention.



Creating an audience
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Campaign Manager

Website Visits

Matched Audiences

Website Audiences



Creating an audience
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Additional layering opportunities are 
available to ensure that we are only 
getting in front of our target prospect. 

But you must have at least 300 members 
in an audience to launch the campaign. 

The audience can take up to 48 hours to 
propagate.



59% of executives would rather 
watch a video about a product 
or service than read about it 

https://www.linkedin.com/pulse/role-video-linkedin-native-finally-here-viveka-von-rosen/

https://www.linkedin.com/pulse/role-video-linkedin-native-finally-here-viveka-von-rosen/


Get Creative
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Remember the Youtube Ads?
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Review of your 
software or service 

An ad for a free 
webinar showing 
how to use your 
software 



Get Creative
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Sponsored Content Sponsored in mail Text Ads 



Get Creative
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Sponsored Content Sponsored in mail Text Ads 

Works in a similar way to Facebook 

Good to drive users to whitepaper downloads 

Good for increasing social followers and brand 
awareness



Get Creative
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Sponsored Content Sponsored in mail Text Ads 
We’re not a huge fan of these but if you 
do create a campaign for them.. 

Make use of the hyper-targeting feature & 
don’t be a creep! 

Target users that have shown serious 
interest in web engagement and even 
then, offer a helping hand. 

Reignite an old CRM list or segment 
based on non-converters



Get Creative
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Sponsored Content Sponsored in mail Text Ads 
Target based on a vertical  

CEO’s may want to know opportunities 
they’re missing out on. 

CMO’s may want to know about trends 
and the next hot thing. 

Can you safely say that your segment will 
all be interested in your message?



Get Creative
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Sponsored Content Sponsored in mail Text Ads 

Used in a similar way to display ads 
through the Search Network. 

Great for brand awareness but typically 
have a lower CTR than traditional 
remarketing ad creatives.



Reporting
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The more senior and targeted the user, 
the higher the CPC you will pay.



Reporting
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Though reporting can be far more 
accurate than what you may typically find 
on Google.



Reporting
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Demographics allow us to understand the 
the users that are visiting but not 
converting and then put our messages in 
front of those we really want to convert.



Frequency Capping
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Google Analytics 
> Behaviour > 
Frequency & 
Recency



Frequency Capping

@benalfrey Retargeting Ads - It’s déjà vu, but it works  

Use the data 
available and 
test frequency.

Conversion rate 
jumps to 5.4% 
on the 2nd 
session from 
1.49%



Summary
• Score and segment prospects based on which pages they visit & time 

spent on your website.

• Ensure consistency between behaviour and messaging. 

• Split test audience segments with landing pages and measure behaviour

• Leverage the channel with the creative and the message.
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• Continually split test audience segments, creative, channels and encourage creativity.
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